logging on to Twitter constantly throughout each day was of paramount importance to most of these professionals' current jobs.
A pair of original research articles examines the nexus between sport journalism and public relations. Liebler and Moritz focused on how sport journalists were forced to use image-repair strategies after their collective failure in reporting on Manti Te'o's fake ex-girlfriend. They found that writers generally assigned blame to others. In the first known study to survey traditional sport journalists' views on sport public relations (PR) staff members, Grimmer and Kian found that German sport journalists were generally satisfied with the job performances of German Bundesliga sport PR staffers. However, relationships between journalists and PR specialists were professional and distant, and the majority of the sport PR professionals were viewed as lacking objectivity by sport journalists who interact with them on a regular basis.
Two case studies examine the influence of convergent media expectations on 21st-century sport communication professionals. McGuire and Murray found that newspaper sport reporters at two large newspapers are now expected to appear on camera as part of their jobs but that most lack adequate training to do so and still cling to the notion that they are foremost print reporters instead of multimedia specialists. Yanity conducted the first known published study that examines the new trend of professional team-sport and U.S. college-sport PR departments hiring traditional journalists who covered that team as a hybrid journalist/media relations specialist for that same team. Due to the "historic antagonism between journalists and PR practitioners," Yanity found that juggling the two roles was very difficult for at least one person hired into one of these roles.
Three student-led research articles submitted for the special issue were worthy of publication in the International Journal of Sport Communication. For this issue, Reed surveyed the perceptions of modern-era gatekeeping among U.S. sport journalists who cover high-profile, professional team sports, finding that nearly half believe that gatekeeping had changed in multiple ways, with most attributing differences to the advent of social media's affecting these reporters' job routines. The other two accepted articles will be published in upcoming issues. Hahn and Cummins examined perceptions of source credibility based on the sex of reporters and athletes covered, finding that reporters of the opposite sex of the athletes they are covering (men or women) are deemed more credible if they are unattractive. Moreover, both female and male reporters were perceived to be more credible when reporting on men's sports instead of women's sports. Boehmer examined the impact of user interactivity on Facebook pages on sport communication professionals, finding that increases in the number of users who clicked on links is not related to higher levels of interactivity, but an increase in the number of unique visitors did correlate with higher interactivity.
Finally, a trio of industry interviews added perspectives from accomplished sport communication professionals to the special issue, while Whiteside's review of the ESPN Nine for IX film "Let Them Wear Towels" examines the past, current, and future challenges for female sport journalists who cover men's sports.
I would like to extend my sincere thanks to International Journal of Sport Communication editor, Paul M. Pedersen, for believing in the importance of research on sport communication professionals and dedicating the space to make this possible. It was an honor to serve as the guest editor for this special issue, a process made much easier due to Pedersen's guidance and support. Pedersen is not only among the world's foremost scholars in sport communication and sport management, he is also a former professional sport journalist, which undoubtedly aids his understanding of the sport communication industry. The first international journal dedicated to sport communication, IJSC remains the preeminent source for cutting-edge research in this genre.
My hopes are that the variety of research published in this special issue will serve as a springboard for other scholars to study sport communication professionals from all mediums throughout the world. Whereas more articles have been published in this area over recent years, it remains an area of sport communication research in desperate need of scholarship. 
